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Brief Recap
- Adidas Originals

- Shoes

-The Goal of this mini campaign is to become the most influential &

connected sportswear brand in street culture, we have to be driving

the dialogue impacting today's creative culture. adidas' heritage is

rooted in sport, but adidas Originals is about evolving relationship

between how sport and street culture come together.



Target Audience
- The target audience is confident forward thinking authentic creators.

- Real, alive, human, visceral, imperfect, proactive, authentic, inspiring,

engaging, questioning, optimistic, lighthearted

- The problems they are facing are that they can't find shoes that fit their

unique personality.

- The consumers want to wear items that fit their personality not

someone else's.



Platform Idea

 

BRAND'S BEST SELF TARGET AUDIENCE INSIGHT

 CREATE YOUR MARK

What makes this brand so

special from others? This

brand is special because it

allows the consumers to

participate in the

customization of their shoes.

What is the one thing they want

but they can’t in their life? What is

the conflict? The target audience

wants to feel their own personality

is represented in what they

purchase. But most companies

only have a few colors or options

of a design that doesn't fit

everyones different personalities.



Discussion Outline
Topics to be Covered

Introduction

Advertising Concepts



Create Your

Mark

An Introduction

At Create Your Mark, we wanted to create

the company because we wanted our

consumers to feel like they could customize

an Adidas Original to fit their unique

personality. Please browse our site to get a

better idea of who we are and what we do. 



Advertising

Concepts
Touchpoints

The three touchpoints we are using are an

event, a microsite, and social media

campaigns.



Create

Your Mark

Workshop

Marketing the Event on Social Media

 



Marketing the Event on Social Media



Original

Adidas

Microsite

On the microsite you

can RSVP for the

workshop, order

custom Original

Adidas, and learn

about the Create Your

Mark campaign.



The Event on the Microsite



The Custom Templates on the Microsite



The Custom Templates on the Microsite



The Custom Templates on the Microsite



The Custom Templates on the Microsite



The Webflow on the Microsite



The About Section on the Microsite



Create Your

Mark Social

Media



Instagram Campaign



Instagram Campaign



Instagram Campaign



Create Your Mark Competition on Social Media 



Create Your Mark Competition 

The reward for winning the

competition on Twitter will be

that the winner's design will

become an official design

available for purchase on

Adidas Originals website.



Summary of touchpoints

- The touchpoints that the

Create Your Mark campaign

covered are the event, the

microsite, and the social media

campaigns.



thank you


